


Name Change Campaign




Frederick Produce Co.

1935 Retail Produce

1947 Frozen Foods Added

1958 Total Foodservice Orientation

1997 Established as Employee Owned (E.S.O.P.) Compa ny

1998 Merger of Emco & Comsource forming worlds larg est
buying group UniPro

Today we are the largest Independent Foodservice
Distributor in the Washington-Baltimore Market







Name didn’t reflect capabillities
Prospects dismissed us

Perception was limited










Build on History

Excite Employees

Reassure Existing Customers
Gain Entry into New Accounts

Fit the Company we had Become




Accurate Description
Maintains Historical Initials & Colors
Suggests Quality & Size




Employee Notification
Not a merger, haven’t been sold
“We’ve simply outgrown our old name.”

Trucks, uniforms, and Invoices maintain
the same look — only the logo changed




Customer Notification
Personal Visits

Customer Re-education
“Why FoodPRO? Because that is who we are!”
Intro to FoodPRO Video Tour
Printed leave-behind Re-enforces Messages
“Marketing on Hold” supports efforts




Why FoodPRO?

Because that iIs who we are,
It’'s what you deserve
-
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Why FoodPRO?

Because that iIs who we are,

It’'s what you deserve




Customer Response —
“WOW! | never knew you were so BIG!”

Video had Highest Impact

Customers clearly saw FoodPRO as a
viable Primary Supplier

15t Order Shipments increased 88%
Account Penetration: 5.3% larger Drop Size




Because that iIs who we are. . .
It's what you deserve!







